MEYTMUEA on | AT iR AUTIVEES AOURRAL | bt vl 2o

FAST TRACK | 3A

Crunching

er Medifasi

the numbers

L B | Fid

Public companies in Baltimore try and maintain growth amid market turmoil

“For-_fast-growing public
companies, the stock mar-
kel is the engine that fuels
expansion,

it novw that engine is sputtering

— and the prestige of bebng 4

public company i lempered by

the discomfort of being on dis-
play while grappling with an economic
diwasturn,

Despite the market's troubles, the
10 faest-growing public companies in
Gireater Baltimore posted revenue in
creases ranging from 19 percent to 405
percent in 2007, Mosl probably won't
malntain those growth mtes this year,
hut they are positioning themselves to
build on their successes in 1 mane diffi-
cult epviromment.

The =inck market will pay chose sthen-
Hon to who's buying what (hese compa-
nies are selling and how they get their
money. I n oreditcrunched world, com
pamies that can meet their own fmmcing
teecls throwgh cash from operations will
likeely fare well with investors, And those
that oifer essentinl products and servie-
£8 — Of cafl convince cusomens to shell
out even when they're trimming spend-
ing — pre plan podsed o do well

Of Gremler Baltimore’s 10 fastest:
growing public companies, three were in
fechnology, a sector that has held up bet-
ter than some others during the down-
turn afler taking a beating eartier this
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devade. Teocommunications firm Clenn
Corp., retadl snd hospitality lech provider
Micros Systems and wireless firm Tele
Communication Systems Inc. all posted
double-digit growth. Life sclence firms
Ogiris Therapeutics nnd Hemagen [
agnostics alen saw growth soor Osirs
sy 1o a profit for the third quarter.

Clena hit o bump recently when i
revenled it hod lnid off 56 employees,
inchaetisig 19 local stalfers. Analysts and
investors are concerned the slunping
economy will prompt lurge telecoms —
which Clena counls as customers — (o
debny orders 1o upgrade their networks,

A kry test case for this group will be
Baltimore's Under Armour, this sports:
wear maker that has buill o premium
brand into a high-profile growth slock.
But as Mark Fightmaster, analyst with
Schacfier's Investment Research in Cin-
cinnutl, points out, the stock has fallen
to about the some price it debuted o in
2005 — 525 per sure.

Under Armour has trimmed #ts carmn-
ing= forecast for the year, but is moving
ahead with plans (o lounch & running
shise in Jamitary,

Cme of the Joenl companies benefiting
most from the downturn is Baltimore's
FT1 Copslling, whose corporate sd-
visory work: includes furniround and
restructuring help for companies in
trouble. FT1 segments from forensic
nocounting: to, crisis communications
should fare well in the downturn, said
James Jonesky, an analyst with Stifel Ni-
colaus, FTT has akso linded work on big

bankrupicies fike that of Lehmon Broth:
ers Holdings - cases that can go oo for
years ind bring in milions of doltars in
fees amondh. 3
S4ll, FTI, which liad been growing
with a slew of noquisitions, has glowed
the: merger pace. Amd the company said
Mov. 5 that it would delsy a planned
apinaff of iy technology consulting divi-
slon in an inf-
tinl public af-
fering:
Dwings
Mills diet
product mak-
er Medifast,
which posted
25 percent rov-
enue growth,
thinks econ-
sumers will be
able to wiford
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The etz incrmess, Iy its: products
oo, flomnl fetutet:  despite the
ey Cartifine s the downturn. lis
Baliers Doz Juroals ) replace-
I-:E?MW. o mient products
R cost about 510

a day — less

than you might

spend on hinch at 3 restauraml, CEO Mi-
chiel MeDevitt points oul. Nearly half of
Moedifasts sales come from “conches™
who sell products lo frieds md tanily,
and bots of new coaches tend 1o come
on besard whes people pet downsized or
peed o supplement thelr incomse.

But Medifast has slowed down on

building company-owned clinles and
plamis i cut is capitad spending by about
4 percent next vear, McDevitt said. The
company has enough cash from opern-
thona to fumd its capital expendiiires, his
said. For any public company (hese dayvs,
success depends on keeping investors
informed without spooking them.

*In a tioe like this, it's better to over
communicate,” =ald MeDevitl, affer
returming from two weeks do the rosd
visiting investors. “Uncertainty breeds
fear.”

Elkeridyge based training and consulting
company (P Stralegdes, which grew by
19 percent, also spends a lot of time on
Thé roml] with lnstibutional mestors, sabd
Alexander Parts Jr., an analyst with Har
rington Research Associafes. “Theyre
not hiding ou,” Paris sajd. “They're very
much out there defending the value of
heir stock.”

Exeoutives with GP Strateigies, how-
ever, ootldn't be reached. The company
has fnced concerns bevause of fls expo-
sure to the troubled mtomotive indus:
try, especially (:P's largest customer,
General Molor. But GP Sirategies does
sabis tradning for mite dealers — and De-
trobt will have to roll out new products 1o
sucoeed, which will require training for
uabes stoff, Paris safrl. The company alio
has o niche sevving the rapidiy ocpand-
Ing enengy market.

Best ol all, sabd Paris, GP Strateghes
has two key ingredients for any company
that wants 1o suceceed jow — extra cash
and & strong balamce sheet




